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Why Get Engaged? 

“Remember that people want to be included in decisions that affect their future.  This is not a matter of personal 

power, but one of self-worth.”  Martin Luther King, Jr. 

Between June 16th and November 4th, 18,000 same-sex couple married.  We tasted equality and will no longer accept 

second-class status.  The passage of Prop 8 forces us to go back to the ballot box to restore the freedom to marry and 

we know what we need to do to win.  To succeed, we have to empower local communities and that is why Marriage 

Equality USA and other allied organizations launched the Get Engaged Tour.   

Armed with the results from the latest and most 

innovative poll on marriage equality, a coalition of 

organizations, pollsters, and local leaders held over 40 

community gatherings to present this information, 

along with estimates that show for a November 2010 

election, we must find 1,000 new supporters a day (of 

which some must be former Yes on 8 voters).  It is half 

that for a November 2012 election.  While this task is 

daunting, it is not impossible if we engage and 

empower our local communities across California.  

Hundreds of thousands of people marched in the streets after the passage of Prop 8 and thousands of supporters came 

to Fresno to Meet in the Middle and pledged to overturn Prop 8.  To be the change we want to see, we needed to start 

our next campaign the right way, by listening.  Therefore, we shared the latest polling information and provided local 

voting analysis on Prop 22 and 8 by city and county and what each location would need to deliver to win statewide.  We 

then asked these local communities when they wanted to back to the ballot box, what they wanted to see from a central 

campaign and what they needed in their local communities to succeed.  Here iǎ ǿƘŀǘ ǘƘŜȅ ǎŀƛŘΧ 

 

When Do We Go Back to the Ballot Box? 

November 2010!!! 
“Look at the numbers, it’s a tough fight but winnable.  If we don’t go forward, it sends a message that we are not 

dedicated.  The other side is watching and if they perceive it is not important, they will go after the 18,000 marriages, 

then adoption, etc.  Fight!  Draw a line in the sand now and don’t let them win.”  West Hollywood  
 

November 2012!!! 
 “November 2010 is too much pressure, people don’t think clearly or strategically when they are under pressure.  We 

won’t lose momentum; the train has left the station.  We finally have an opportunity to achieve tangible goals at the 

federal level – repealing DOMA and Don’t Ask, Don’t Tell.  All gay Americans can benefit from federal momentum and 

the trickle-down effect will make it easier for us when we go for November 2012.”  Mendocino County 

No on 8

Where We Are Today Nov-08 Nov-10 Nov-12

% Support 48% 46% 47%

# Supporters 6,401,482           4,458,162   6,407,423   

What Is Needed to Get to 51%, All Our Supporters Voting Plus

%  New Supporters 5% 4%

# New Supporters 457,359      540,403      

Days to Election Starting Aug 1, 2009 458              1,193           

New Supporters Needed/Day 999              453              

Estimated Support and 

Turnout
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As these quotes illustrate, we received a range of opinions and at every gathering, our community members presented 

passionate arguments for 2010, 2012 and 2014.   The chart below presents each Get Engaged Tour eventsΩ straw poll 

findings or overall lean on when to go back to the ballot and it is clear, there is no consensus.   However, the comments 

we received clearly identify the factors that need to be considered in making the final decision.   

 

Why We Must Go in November 2010  

Opportunity knocks and we must answer.  The November 2010 election brings an unprecedented opportunity we 

cannot pass up.  We will have a Democratic candidate for Governor who supports marriage equality and it could be 

Gavin Newsom who has advocated for our rights from the start. We might even have a Republican candidate that 

supports marriage equality.  We know we will not have the same άtop of the ticketέ support in November 2012. 

We cannot lose momentum.  ά²Ŝ ŎŀƴΩǘ ŀōŀƴŘƻƴ people; we should seize the momentum and not lose faith.  We need 

to be an example for the rest of the county ς everyone was affected by Prop 8 ς we need to win it back and show other 

ǎǘŀǘŜǎ ƛǘ Ŏŀƴ ōŜ ŘƻƴŜΦέ (San Joaquin)  άCŀŎǘǎ ǿƻƴΩǘ ǿƛƴ ǘƘƛǎ ŜƭŜŎǘƛƻƴΣ ǎǘƻǊƛŜǎ ƻŦ ǘƘŜ ƘŜŀǊǘ ǿƛƭƭ ŀƴŘ ǿŜ Ƨǳǎǘ ƘŀǾŜ ǘƻ ƎŜǘ ƻǳǘ 

ǘƘŜǊŜ ƴƻǿΣ ƎŜǘ ǘƘƛǎ ƻǾŜǊ ǿƛǘƘΣ ǎƻ ǿŜ Ŏŀƴ ƳƻǾŜ ƻƴ ǿƛǘƘ ƻǳǊ ƭƛǾŜǎΦέ (Bakersfield) The passage of Prop 8 brought tens of 

thousands of people to the street all over California and across the nation, we have seen hundreds of grassroots 

organizations come alive in support of marriage equality, and we had thousands of activists come to Fresno to meet in 

the middle and pledge to overturn Prop 8.  We cannot stop this momentum and we must plug these volunteers into our 

next campaign or our grassroots community will go to seed.   
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Waiting is unacceptable.   άHow can you tell someone to wait when they wŀƴǘ ǘƻ ƎŜǘ ƳŀǊǊƛŜŘΚέ (Palo Alto)  άThe 

consequences of waiting are too much.  There has been a rise in hate crimes.  People have been harassed in schools and 

gay kids have committed suicide.  History is on our side.  Victory in the other states is because of our post-Prop 8 

ƻǳǘǇƻǳǊƛƴƎ ƻŦ ŀƴƎŜǊΦέ  (San Francisco) ά¢ƘŜ ǘƛƳƛƴƎ ƛǎ ŀƭǿŀȅǎ ǊƛƎƘǘΦ  LǘΩǎ ŀōƻǳǘ ŘƛƎƴƛǘȅ ŀƴŘ ǿŜ ǎƘƻǳƭŘ ƴŜǾŜǊ ǎǘƻǇ ǇǳǘǘƛƴƎ ƛǘ 

ƻƴ ǘƘŜ ōŀƭƭƻǘΦέ (San Jose) In addition, a decision to wait could cause backlash for organizations whose members have 

ǾƻǘŜŘ ŦƻǊ ƳƻǾƛƴƎ ŀƘŜŀŘΦ  άLŦ ȅƻǳ ŘŜŎƛŘŜ ǘƻ ǿŀƛǘΣ ǘƘŜƴ ǊŜƳƻǾŜ ƳŜ ŦǊƻƳ ŀƴȅ ŀƴŘ ŀƭƭ Ŝ-mail databases.  This decision is 

ǳƴŀŎŎŜǇǘŀōƭŜ ŀƴŘ ŀƴȅ ƎǊƻǳǇ ǘƘŀǘ ŘŜŎƛŘŜǎ ƛǘ ƛǎ ŀ ƎƻƻŘ ŘŜŎƛǎƛƻƴ ǿƛƭƭ ƴƻ ƭƻƴƎŜǊ ǊŜŎŜƛǾŜ Ƴȅ ŦƛƴŀƴŎƛŀƭ ǎǳǇǇƻǊǘΦ  LΩƳ ǘƛǊŜŘ ƻŦ 

giǾƛƴƎΣ ƎƛǾƛƴƎΣ ƎƛǾƛƴƎ ŀƴŘ ƴƻǿ ōŜƛƴƎ ǘƻƭŘ L ƘŀǾŜ ǘƻ ǿŀƛǘΦέ  (Sacramento)  

November 2010 will be less expensive than 2012.   We know people are tired and the economy is bad, but the same is 

true for our opposition ŀƴŘ ŀ ŎŀƳǇŀƛƎƴ ŘǳǊƛƴƎ ŀ DƻǾŜǊƴƻǊΩǎ ǊŀŎŜ ǿƛƭƭ be less expensive than a Presidential oneΦ ά!ƴŘ ƛƴ 

нлмнΣ ǿŜ ǿƛƭƭ ƘŀǾŜ ǘƻ ŎƻƳǇŜǘŜ ǿƛǘƘ ǘƘŜ hōŀƳŀ ŎŀƳǇŀƛƎƴ ŦƻǊ ŘƻƭƭŀǊǎ ŀƴŘ ǾƻƭǳƴǘŜŜǊǎΦέ (San Francisco) 

We cannot be afraid of losing.  “L ǎǘǊƻƴƎƭȅ ōŜƭƛŜǾŜ ǿŜ ǎƘƻǳƭŘ ƳƻǾŜ ŀƘŜŀŘ ƴƻǿΦ LΩƳ ƴƻǘ ŀŦǊŀƛŘ ǘƻ ƭƻǎŜ ς losing got us 

ǘƻƎŜǘƘŜǊ ŀƴŘ ōǊƻǳƎƘǘ ƳƻǊŜ ǎǘǊŀƛƎƘǘ ǇŜƻǇƭŜ ƛƴǘƻ ǘƘŜ ƳƻǾŜƳŜƴǘΦ  L ǎŜŜ ǎƻƳŜ Ŧƻƭƪǎ ŀǊŜ ǘƛǊŜŘΣ ōǳǘ ƛǘΩǎ ƻƪ ōŜŎŀǳǎŜ ƻǘƘŜǊǎ ŀǊŜ 

getting involved and when we set a date, more people will get involved.  I think we will make progress ς I think we will 

win ς ōǳǘ ŜǾŜƴ ƛŦ ǿŜ ŘƻƴΩǘΣ ƛǘ ǿƛƭƭ ƘŜƭǇ ǳǎ ƎŜǘ ǘƻ нлмнΦέ (Berkeley)   Besides, Harvey Milk did not win the first time he ran 

for office, but he kept trying until he did.  We gotta ƘŀǾŜ ƘƻǇŜΣ ǿŜ ŎŀƴΩǘ ƭƻǎŜ ǘƘŜ ŦŀƛǘƘΣ ŀƴŘ ǿŜ Ƴǳǎǘ ōŜ ǳƴǎǘƻǇǇŀōƭŜΦ   

Why We Must Wait Until November 2012/2014 

We have more support in November 2012.  The polling data and voter demographics show we are better off in a 

tǊŜǎƛŘŜƴǘƛŀƭ ŜƭŜŎǘƛƻƴ ǿƘŜǊŜ ƳƻǊŜ ǇŜƻǇƭŜ ǾƻǘŜΣ ƛƴŎƭǳŘƛƴƎ ǎǳǇǇƻǊǘŜǊǎ ƭƛƪŜ ȅƻǳǘƘΦ  ά²Ŝ ƘŀǾŜ ŀ ƻƴŜ ǘƻ ǘǿƻ Ǉƻƛƴǘ ŀŘǾŀƴǘŀƎŜ 

ƛŦ ǿŜ ǿŀƛǘΦ  !ƴŘ ǘƘŀǘΩǎ ŜǾŜƴ ōŜŦƻǊŜ ŎƻƴǎƛŘŜǊƛƴƎ ǿƘŀǘ ŀŘŘƛǘƛƻƴŀƭ ƳƻƳŜƴǘǳƳ ǿŜ ŎƻǳƭŘ Ǝŀƛƴ ǿƛǘƘ ŀŘǾŀƴŎŜǎ ŀǘ ǘƘŜ ŦŜŘŜǊŀƭ 

level.  ¢ƘŀǘΩǎ ǎƛƎƴƛŦƛŎŀƴǘΦέ  (Mendocino)  

Changing hearts takes time.  ά²ƘƛƭŜ ǘƘŜ ƛŘŜŀ ƻŦ ǿŀƛǘƛƴƎ ƭƻƴƎ ŘƻŜǎƴΩǘ ŦŜŜƭ ƎƻƻŘΣ ǘƘŜ ǘƘƻǳƎƘǘ ƻŦ нл10 brings a mad panic 

ǘƻ ǘƘŜ ǇŀŎŜΦ  LŘŜŀƭƭȅΣ ǇŜƻǇƭŜ ǿƻǳƭŘ ŎƘŀƴƎŜ ǘƘŜƛǊ ƳƛƴŘ ǿƛǘƘ ƻƴŜ ŎƻƴǾŜǊǎŀǘƛƻƴΣ ōǳǘ ƛǘ ŘƻŜǎƴΩǘ ŀƭǿŀȅǎ ƘŀǇǇŜƴ ǘƘŀǘ ǿŀȅΦ  Lǘ 

ǳǎǳŀƭƭȅ ǘŀƪŜǎ ƳƻǊŜ ŀƴŘ ǘƘŀǘ ǘŀƪŜǎ ƳƻǊŜ ǘƛƳŜΦέ  (Berkeley) ά²Ŝ ƴŜŜŘ ǘƻ ƎƛǾŜ ǇŜƻǇƭŜ ŀ ƭƛǘǘƭŜ ǘƛƳŜ ōŜŦƻǊŜ ǿŜ ŀǇǇǊƻŀŎƘ 

them again.  Like a mushroom mycelium, we need to let marriage equality sink down into the soil and with time and 

water ς ƛǘ ǿƛƭƭ ǎǘŀǊǘ ƻǊƎŀƴƛŎŀƭƭȅ ōǊŜŀƪƛƴƎ Řƻǿƴ ǘƘŜ ǊŜǎƛǎǘŀƴŎŜ ŀƴŘ ǘǳǊƴ ƛǘ ƛƴǘƻ ŎƻƳǇƻǎǘΦέ  (Mendocino County)  

Economic conditions are too bad now.  “Our donors are telling us in this economy, they are going to have to make 

ŎƘƻƛŎŜǎ ƻƴ ǿƘŜǊŜ ǘƘŜȅ ŘƻƴŀǘŜΦ  ²ƛƭƭ ƛǘ ōŜ ǘƻ ƳŀǊǊƛŀƎŜ Ŝǉǳŀƭƛǘȅ ƻǊ ǿƛƭƭ ƛǘ ōŜ ǘƻ ǎǳǇǇƻǊǘ ǎƻŎƛŀƭ ǎŜǊǾƛŎŜǎΦ  ²ŜΩǊŜ ŎƻƴŎŜǊƴŜŘ 

that our organizations could lose financial support ǿƘŜƴ ǿŜ ŀǊŜ ǳƴŘŜǊ ǎƛƎƴƛŦƛŎŀƴǘ ǎǘǊŀƛƴ ŀƭǊŜŀŘȅΦέ  (Community Service 

Executive Directors)  άtŜƻǇƭŜ ŀǊŜ ǘƛǊŜŘΦ  ¢ƘŜȅ ŀǊŜ ōǊƻƪŜΦ  ¢ƘŜȅ ŀǊŜ ŎƻƴŎŜǊƴŜŘ ŀōƻǳǘ ǘƘŜ ŜŎƻƴƻƳȅΦέ (San Joaquin) ά[ŀōƻǊ 

is not interested in 2010; their #1 concern is the economy and they wƻƴΩǘ ƘŀǾŜ ǊŜǎƻǳǊŎŜǎ ǘƻ ƘŜƭǇ ǳǎΦέ (Livermore) 

We cannot make the same mistakes twice.  We have not done the work that needs to be done and we are concerned 

that rushing into campaign mode will dismiss the issues we have identified as importantΦ  ά¢ƘŜ ǉǳŜǎǘƛƻƴ ƛǎƴΩǘ Řƻ ǿŜ ǿŀƛǘ 

until November 2012.  The questions is can we spend the time more wisely.  If we decide to go for 2012, that means 

ǿŜΩǊŜ ǇǳǘǘƛƴƎ ƛǘ ǘƻ ōǳƛƭŘƛƴƎ ǘǊǳŜ Ŏƻŀƭƛǘƛƻƴ ŀƴŘ ƛƴŦǊŀǎǘǊǳŎǘǳǊŜΦ  ²Ŝ ƪƴƻǿ ǿŜ ƘŀǾŜƴΩǘ ŘƻƴŜ ŜƴƻǳƎƘ ǿƛǘƘ ŦŀƛǘƘ ŀƴŘ ǇŜƻǇƭŜ ƻŦ 

ŎƻƭƻǊ ǿƻǊƪΦ ²Ƙŀǘ Ŏŀƴ ǿŜ ǊŜŀƭƭȅ Řƻ ƛƴ н ȅŜŀǊǎΚέ (San Francisco)  
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Federal advances can be made now.  One way we can capture the grassroots energy is to direct it towards change at 

the federal level and outside California.  άL ǿŀǎ ŦƻǊ нлмлΣ ōǳǘ ƴƻǿ LΩƳ нлмнΦ  We need to take a national view and help 

ƻǳǘ aŀƛƴŜΦέ όIŀȅǿŀǊŘύ  LƳŀƎƛƴŜ ǘƘŜ ǎǳǇǇƻǊǘ ǿŜ ŎƻǳƭŘ ǇǊƻǾƛŘŜ ƛŦ ƻǳǊ ǎǘŀǘŜǿƛŘŜ ǾƻƭǳƴǘŜŜǊǎ ŦƻŎǳǎŜŘ ƻƴ ǇŀǎǎƛƴƎ IŀǘŜ 

Crimes ƭŜƎƛǎƭŀǘƛƻƴΣ ŜƴŘƛƴƎ 5ƻƴΩǘ !ǎƪΣ 5ƻƴΩǘ ¢Ŝƭƭ ŀƴŘ ǘƘŜƴ phone banking for Maine to help maintain their freedom to 

marry.  We could even March on Washington and not worry about a November 2010 deadline and work to overturn the 

so-called Defense of Marriage Act by sending our personal stories on why marriage matters to our House and Senate 

representatives and the local paper as well.   

Gay it forward.  CǊŜǎƴƻ ǇŀǊǘƛŎƛǇŀƴǘǎ ǇƭŀȅŜŘ ƻŦŦ ǘƘŜ ƳƻǾƛŜΣ άtŀȅ Lǘ CƻǊǿŀǊŘέ ŀƴŘ ǎŀƛŘΣ ά²Ŝ ƴŜŜŘ ǘƻ Ǝƻ ƻǳǘ ŀƴŘ ǎǳǇǇƻǊǘ 

ƻǘƘŜǊ ƻǊƎŀƴƛȊŀǘƛƻƴǎ ŀƴŘ ŎŀǳǎŜǎ ǘƻŘŀȅ ŀƴŘ ǘƘŜƴ ǘƘŜȅ ǿƛƭƭ ǎǳǇǇƻǊǘ ǳǎ ǘƻƳƻǊǊƻǿΦέ  ά/ŀƴ [D.¢ ŎƻƳƳǳnity be included in 

other November 2010 campaigns, learn the ropes?  While we gain skills on what we need to do to run a campaign in 

November 2012, we can also be building community and coalition.  !ƴŘ LΩƳ ŜȄŎƛǘŜŘ ŀōƻǳǘ ǿƘŀǘ ǿŜ ŎƻǳƭŘ ŀŎŎƻƳǇƭƛǎƘ ƛŦ 

we had tƘŜ ǘƛƳŜ ŦƻǊ ǇǳōƭƛŎ ŜŘǳŎŀǘƛƻƴ ƻǊƎŀƴƛȊƛƴƎΦέ (Stanislaus) 

 

How Do We Win? 

“For me, it’s less about the timing.  It’s more of a question on HOW do we WIN this, I mean WIN this.  We have been 

promised, ineffectively led, and disappointed.  Now the question has to be ‘What do we need to do to WIN this time?’”  

It would be irresponsible to lead people down an impossible road.  Let’s follow one that leads us to victory.  Let’s 

rebuild our community’s confidence and let’s do it RIGHT this time!”  Mendocino County  

One message that came out loud and clear at Get Engaged tour gatherings across the state, we need our leadership to 

come together to apply the lessons learned from the No on 8 campaign and provide a roadmap to victory that allows 

our communities to get engaged. 

 άtŜƻǇƭŜ ǇŜǊŎŜƛǾŜ ǘƘŜǊŜ ƛǎ ŀ ƭŜŀŘŜǊǎƘƛǇ ǾŀŎǳǳƳ ŀƴŘ ŘƻƴΩǘ ǘƘƛƴƪ ŀƴȅƻƴŜ ƛǎ ŘƻƛƴƎ ŀƴȅǘƘƛƴƎΦ  ²Ŝ ŎŀƴΩǘ ǎŜŜ 

ŎƻƭƭŀōƻǊŀǘƛƻƴ ŀƳƻƴƎǎǘ ƻǊƎŀƴƛȊŀǘƛƻƴǎ ŀƴŘ ǿŜ ƴŜŜŘ ŀ ǇƭŀƴΦέ ό{ŀƴ CǊŀƴŎƛǎŎƻύ 

  άL ŀƎǊŜŜ ǘƘŜǊŜ Ƙŀǎ ōŜŜƴ ŀ ƭƻǎǎ ƻŦ ƳƻƳŜƴǘǳƳ ŀŦǘŜǊ ǘƘŜ Ǉƻǎǘ-Prop 8 rallies, bǳǘ ǘƘŀǘΩǎ ōŜŎŀǳǎŜ ǿŜ ŘƻƴΩǘ ƘŀǾŜ ŀ 

Ǉƭŀƴ ǘƻ ƘƻƭŘ ƻƴǘƻΦέ ό{ŀŎǊŀƳŜƴǘƻύ 

 ά²Ŝ ǿƛƭƭ ƴƻǘ ǎǳǇǇƻǊǘ ŀƴȅ ŜŦŦƻǊǘ ǘƻ ŘǊƛǾŜ ŀ ōŀƭƭƻǘ ƛƴƛǘƛŀǘƛǾŜ ǳƴǘƛƭ ǿŜ ƘŀǾŜ ŀƴ ƻǊƎŀƴƛȊŜŘ ǎǘǊŀǘŜƎȅ ŀƴŘ ŎƭŜŀǊƭȅ ŘŜŦƛƴŜŘ 

leadership ǎƻ ǿŜ Ŏŀƴ ǿƛƴΦέ  όCoachella Valley) 

 ά²Ƙŀǘ L ƘŀǾŜ ōŜŜƴ ǎŜŜƛƴƎ in the media lately is that people think there is a leadership vacuum that all the 

organizations are just waiting.  We need to know there is actually strategizing going on and that you are talking 

ŀƴŘ ǿƻǊƪƛƴƎ ǘƻƎŜǘƘŜǊ ƻƴ ŀ ǇƭŀƴΦ  LΩƳ ƴƻǘ ŦƻǊ нлмлΣ ōǳǘ L ŎƻǳƭŘ ōŜ ŎƻƴǾƛƴŎŜŘ ƻǘƘŜǊǿƛǎŜ ƛŦ L ǎŀǿ ŀ ǇƭŀƴΦέ  ό{ŀƴ 

Francisco) 

 

So next are the common elements and ideas that our Get Engaged Tour participants shared on what they hope to see in 

a future campaign and what they want included in a campaign plan.   
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What Do We Want in a Future Campaign and Campaign Plan? 

1. We want to be proud of our campaign. 

 “We need our next campaign to come out of the closet and have the courage to do what we need it to do.  It can’t be 

about tokenism, we need to be bold and proud.”  Stanislaus, Tulare, Merced, and Calaveras Regional Gathering 

While Prop 8 was put upon us, the next campaign is ours of the making.  We choose the messaging, we choose the 

initiative, and we choose the timing.  We want to make the right choices for our community as a whole.  We want a 

campaign that will serve as a role model for other states and one that will make us proud to support.   As one San 

CǊŀƴŎƛǎŎƻ ǇŀǊǘƛŎƛǇŀƴǘ ǎǘŀǘŜŘΣ άLǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ƴƻǘ ǎŀŎǊƛŦƛŎŜ ǘƘŜ ǇǊƛƴŎƛǇƭŜǎ ǿŜ ŘŜǾŜƭƻǇŜŘΦ  ²Ŝ ŘƻƴΩǘ ǿŀƴǘ Ǝŀȅ ǇŜƻǇƭŜ ǘo 

be invisibleΦέ  ²Ŝ ǿŀƴǘ ƻǳǊ ŎŀƳǇŀƛƎƴ ǘƻ ǎƘŀǊŜ ǘƘŜ ǾŀƭǳŜǎ ǘƘŀǘ ǿŜ ŀǊŜ ŦƛƎƘǘƛƴƎ ŦƻǊΥ 

 Fairness and equality, 

 Dignity and respect, 

 Hopes and dreams, 

 Inclusion and diversity, 

 Freedom to be who we are, and  

 Transparency and open communication. 

 

We want those values to be reflected in the campaign we produce and how we are treated by our leadership and how 

we treat them.   

2. We want persuasive ballot language that does not jeopardize our kids. 

“It all comes down to language – we need to make it clear.  We should call it the ‘Religious Freedom and Civil 

Marriage Protection Act.” It passed the California Legislature twice and that would work with California voters as 

well.”  San Francisco 

Not one Get Engaged Tour event came out opposed to a provision on religion and not one supported a provision related 

to school curriculum.  While some participants felt it was unnecessary to include the religious exception, they accepted 

the positive impact it had on conflicted voters.  In addition, our Get Engaged Tour with San Diego Faith Leaders were all 

in support.  However, our community strongly opposed any provision related to curriculum.  As one of our Hayward 

participant stated, ά/ƘƛƭŘǊŜƴ ŀǊŜ ƻǳǊ ŦǳǘǳǊŜΦ !ƴȅǘƘƛƴƎ ǘƘŀǘ ƳƛƎƘǘ ǎƭƻǿ Řƻǿƴ the trend towards their acceptance is not 

ǿƻǊǘƘ ƛǘΦέ   

Get Engaged Tour participants acknowledged that our opposition will bring up curriculum and we must address it but 

not by risking unintended negative consequences, by impeding teaching tolerance and respect for all families, and by 

enshrining potentially harmful language in our state constitution.   As one young participant in the Get Engaged Family 

/ŀƳǇ ǎŀƛŘΣ ά¢Ŝƭƭ ǘƘŜƳ ŀōƻǳǘ ǘƘŜ ōǳƭƭȅƛƴƎ ƛƴ ǎŎƘƻƻƭǎ ŀƴŘ ǿƘŀǘ ǿŜ ǿŜƴǘ ǘƘǊƻǳƎƘ ƛƴ ǘƘŜ tǊƻǇ у ŎŀƳǇŀƛƎƴΦ  ²Ŝ want to be 

ǎŀŦŜ ŀǘ ǎŎƘƻƻƭ ŀƴŘ ǿŜ ǿŀƴǘ ƻǳǊ ǇŀǊŜƴǘǎ ǘƻ ōŜ ƳŀǊǊƛŜŘΦέ  DŜǘ 9ƴƎŀƎŜŘ ¢ƻǳǊ ǇŀǊǘƛŎƛǇŀƴǘǎ ǎǳƎƎŜǎǘŜŘ ǎǘŀǊǘƛƴƎ ǿƛǘƘ ŀ ǇǳōƭƛŎ 
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education campaign targeting Parent Teacher Associations, California Teachers Association, Gay Lesbian and Straight 

Education Network, local school boards and other related organizations.   

3. We want to understand the “nuts and bolts” of running a campaign. 

“We need to educate our community.  We are very emotionally engaged, but we don’t have all the information and 

understanding of what it would take to run a campaign.”  Inland Empire 

If there is one thing we found through the Get Engaged Tour, our community wants to be an active participant in the 

next campaign.   άCƻǊ ǘƘŜ ŦƛǊǎǘ ǘƛƳŜΣ L ŦŜƭǘ ƭƛƪŜ L ǿŀǎ ǇŀǊǘ ƻŦ ǘƘŜ ŎŀƳǇŀƛƎƴΦ  tŀǊǘƛŎƛǇŀǘƛng in the Get Engaged Tour made me 

ŦŜŜƭ ƭƛƪŜ ŀ ǇŀǊǘƴŜǊΣ ƴƻǘ ŀ Ǉŀǿƴ ƛƴ ǘƘƛǎ ǇǊƻŎŜǎǎΦ  ¸ƻǳ ŀǎƪŜŘ ŦƻǊ ƻǳǊ ƛƴǇǳǘ ŀƴŘ ǿŜ ǿƛƭƭ ŎƻƳŜ ōŀŎƪ ǘƻ ƎƛǾŜ ƳƻǊŜΦέ  

(Mendocino)  In addition, participants also appreciated the Camp Courage trainings that gave us confidence to share our 

άǎǘƻǊƛŜǎ ƻŦ ǎŜƭŦέ ǿƘƛŎƘ ƛǎ ƴƻǘ ƻƴƭȅ ŀƴ ŜǎǎŜƴǘƛŀƭ ŎƻƳǇƻƴŜƴǘ ƻŦ ƻǳǊ ŎŀƳǇŀƛƎƴΣ ōǳǘ provides confidence to be out and proud 

about our lives.  

We want to know what it takes from start to finish, from registering new voters and gathering signatures for a ballot 

initiative to getting out the vote.  We want to know what our voters look like, how many vote absentee, and the best 

options to reaching out to voters in rural or urban communities.  We can gain this experience by volunteering for 

another campaign in November 2010 or providing that information as we launch our own campaign.  However, either 

way, we need to understand how our local communities can best contribute to a statewide campaign.   

4. We want an on-line menu of volunteer options that support our campaign. 

“With the No on 8 campaign, we were told to phone bank.  Now, we have multiple statewide organizations stepping 

over one another telling us to canvass.  It’s 110 degrees in the shade and they want us to go door-to-door?  We need 

more than one option for our volunteers.”  Central Valley  

 

Our campaign plan needs to identify a variety of volunteering opportunities that all lead to the same goal ς identifying 

conflicted voters and supporters and eventually getting out the vote.  ά²Ŝ ƴŜŜŘ ǘƻ ƘŀǾŜ on-line access to canvassing, 

phone banking, tabling, public education, and other materials that are clear and multilingual.  We need the freedom to 

ŀŎŎŜǎǎ ǘƘŜƳ ǿƘŜǊŜǾŜǊ ǿŜ ŀǊŜΦέ (San Diego)  ά²Ŝ ǿŀƴǘ ǘƘŜ ƎǊŀǎǎǊƻƻǘǎ ǘƻ ŦŜŜƭ ŎƻƴƴŜŎǘŜŘ ǘƻ ǘƘŜ ŎŜƴǘǊŀƭ ŎŀƳǇŀƛƎn.  We do 

not want just to follow orders, we want to have a say in how we implement the campaign at the local level.  We want 

the campaign to come up with different options for local organizers so we can pick from a menu of approaches that best 

fits our comƳǳƴƛǘȅΦέ (Claremont) 

 

hōŀƳŀΩǎ ŎŀƳǇŀƛƎƴ ǇǊƻǾƛŘŜŘ ǾƻƭǳƴǘŜŜǊǎ ŀŎǊƻǎǎ ǘƘŜ ƴŀǘƛƻƴ ŀƴ ŀōƛƭƛǘȅ ǘƻ ǇƘƻƴŜ ōŀƴƪ ŀƴŘ ǘƘŜ ¸Ŝǎ ƻƴ у ŎŀƳǇŀƛƎƴ ƘŀŘ 

materials that one could download via the web in 10 languages ranging from Armenian to Vietnamese.  The Courage 

Campaign has on-line technology to support some of those volunteer needs; Marriage Equality USA has tool kits and 

training materials on other volunteer options; Equality California has canvassing materials; Latino Equality Alliance 

supported the Get Engaged Tour with translation services; and there are dozens of other organizations that have 

materials and can provide support for volunteer options that will help our next campaign.   
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We need to think outside of the box and support ǘƘŜ ŎǊŜŀǘƛǾŜ ǎǳƎƎŜǎǘƛƻƴǎ ǿŜΩǾŜ seen 

from our grassroots community and heard on Get Engaged Tour, including: 

 White Knot conversation starters (http://www.whiteknot.org/),  

 Marriage Equality story quilt with personal stories on why marriage matters, 

 Personal Ads in local papers (like the one to the right),  

 Napa faith leaders publishing an open letter to the community in support of 

marriage equality, and 

 ²ƻƳŜƴΩǎ bŀǘƛƻƴŀƭ .ŀǎƪŜǘōŀƭƭ !ǎǎƻŎƛŀǘƛƻƴ ǇǊƛŘŜ night. 

 

ά²Ŝ ƴŜŜŘ ǘƻ ǎǳǇǇƻǊǘ ǘƘŜ ŀǊǘǎ ŀƴŘ ŀǊǘƛǎǘǎ ŘƻƛƴƎ ǿƻǊk around marriage equality.  Art 

entertains and informs without being as direct.  It is less confrontational and a 

ŘƛŦŦŜǊŜƴǘ ǿŀȅ ǘƻ ǎƘŀǊŜ ǘƘŜ ǘǊǳǘƘΦέ (Mendocino)  ²Ŝ Ŏŀƴ ŀƭƭ ǊŜƳŜƳōŜǊ άtǊƻǇ у ς The 

aǳǎƛŎŀƭέ όhttp://centripetalnotion.com/2009/03/09/16:45:16/) and how we wished it came out before election.    

 

5. We must support local coalitions and targeted communities across California. 

“We are building something here in Orange County.  We’ve got a lot of heart and people who are willing to work.  We 

have new members who are getting involved in our coalition every day, but it’s still new and tentative.  November 

2010 is a lot of pressure without some assistance, either monetarily or in the form of volunteers.  We have the 

leadership and passion; we just don’t currently have the means.”  Orange County 

 

The Get Engaged Tour struck gold in California when we discovered the existing networks of support within each 

ǊŜƎƛƻƴΩǎ ƳŀǊǊƛŀƎŜ Ŝǉǳŀƭƛǘȅ Ŏƻŀƭƛǘƛƻƴ across the state; some of these coalitions were extension of local No on 8 

committees and others were groups that formed after the passage of Prop 8.  Many of these coalitions are already 

working to build support for marriage equality, by developing local speaker series; canvassing; establishing 

subcommittees to reach out to communities including faith, youth and people of color; and working collectively on 

rallies and local events.  Not only were these coalitions key to helping organize the Tour, it became clear with the 

detailed feedback they provided that supporting local coalitions could prove the key to winning marriage equality.   

Below are a few of the local coalitions that participated in the Get Engaged Tour: 

 [ƻǎ !ƴƎŜƭŜǎ /ƻǳƴǘȅΩǎ h¦¢ ²Ŝǎǘ /ƻŀƭƛǘƛƻn   

 [ƻǎ !ƴƎŜƭŜǎ /ƻǳƴǘȅΩǎ /ƻŀŎƘŜƭƭŀ ±ŀƭƭŜȅ aŀǊǊƛŀƎŜ 9ǉǳŀƭƛǘȅ /ƻŀƭƛǘƛƻƴ  

 Orange County Equality Coalition  

 wƛǾŜǊǎƛŘŜ ŀƴŘ {ŀƴ .ŜǊƴŀǊŘƛƴƻ /ƻǳƴǘȅΩǎ 9ǉǳŀƭƛǘȅ LƴƭŀƴŘ 9ƳǇƛǊŜ 

 San DiegoΩǎ aŀǊǊƛŀƎŜ ƻŦ ǘƘŜ aƛƴŘǎ ŀƴŘ /ƻƳƳǳƴƛǘȅ [ŜŀŘŜǊǎƘƛǇ /ƻǳƴŎƛƭ 

 {ŀƴ aŀǘŜƻ /ƻǳƴǘȅΩǎ Peninsula Marriage Equality Coalition 

 {ŀƴǘŀ .ŀǊōŀǊŀΩǎ {ǘǊŀǘŜƎƛŎ !ƭƭƛŀƴŎŜ ŦƻǊ aŀǊǊƛŀƎŜ 9ǉǳŀƭƛǘȅ 

 {ŀƴǘŀ /ƭŀǊŀ /ƻǳƴǘȅΩǎ Marriage Equality Silicon Valley 

 Sonoma CountyΩǎ Coalition for Marriage Equality 

 {ǘŀƴƛǎƭŀǳǎ /ƻǳƴǘȅΩǎ .ǳƛƭŘƛƴƎ /ƻƳƳǳƴƛǘȅ ŦƻǊ Cǳƭƭ 9ǉǳŀƭƛǘȅ 

LOST AND FOUND 

Lost. My right to 
marry the person I 
love.  Last seen on 

November 4th, 2008.  
If found, please 
return to law 

abiding, tax-paying 
citizen.  It is dearly 

missed.  

http://www.whiteknot.org/
http://centripetalnotion.com/2009/03/09/16:45:16/
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In other communities, such as Napa, Sacramento, and San Luis Obispo, multiple local organizations have come together 

to develop informal coalitions to help coordinate local efforts.   {ŀƴ 5ƛŜƎƻΩǎ Ŏƻŀƭƛǘƛƻƴ Ƙŀǎ ŎǊŜŀǘŜŘ ŀƴ ŜǾŜƴ ƳƻǊŜ ŦƻǊƳŀƭ 

structure by renting a large space where multiple organizations will be housed together.   

 

Through the Get Engaged Tour, local communities and coalitions have begun assessing their needs and identifying new 

organizations or members to reach out to with the goal of becoming more diverse.  Below are some of the ways these 

coalitions indicated a statewide campaign or statewide organizations could help.   

 

Help Identify Local Contacts and Create a Shared Statewide Rolodex of Supporters.  Part of the Get Engaged Tour had 

participants look ŀǊƻǳƴŘ ǘƘŜ ǊƻƻƳ ǘƻ ǎŜŜ ǿƘƻ ǿŀǎƴΩǘ ǇǊŜǎŜƴǘ ŀƴŘ ƴŜŜŘŜŘ ǘƻ ōŜ ōǊƻǳƎƘǘ ǘƻ ǘƘŜ ǘŀōƭŜΦ  aŀƴȅ Ŏƻŀƭƛǘƛƻƴǎ 

recognized that they need more volunteer support and their leadership should reflect the diversity of their community.  

While they identified possible organizations or individuals to contact, they also indicated it would be very helpful if the 

statewide organizations, in particular those who represent communities of faith or people of color, would share or 

encourage their mailing lists for their region to participate in these local coalitions or identify local contacts who could 

serve in leadership roles.  ά²Ŝ ƴŜŜŘ ŀ ƳŜŎƘŀƴƛǎƳ ŦƻǊ ǘƘŜ ǎǘŀǘŜǿƛŘŜ ŎŀƳǇŀƛƎƴ ǘƻ ǎǳǇǇƻǊǘ ǘƘŜǎŜ Ŏƻŀƭƛǘƛƻƴǎ ƻƴ ŀƴ ƻƴ-going 

basis; if they identify supporters in our county, they should ask these new supporters ƛŦ ǘƘŜȅΩŘ ƭƛƪŜ ǘƘŜƛǊ ŎƻƴǘŀŎǘ ǎƘŀǊŜŘ 

ǿƛǘƘ ƭƻŎŀƭ ŎƻŀƭƛǘƛƻƴǎΦέ (Stanislaus)  Marriage Equality USA has been developing a statewide coalition roster.  We invite 

other organizations to add their contacts and help grow a comprehensive, ever-updated and expanding roster that 

coalition members can access.  

Listen and Support Local Efforts, Do Not Impose a One-Size Fits All Strategy.  Statewide organizations and a campaign 

could help local coalitions by getting to know them first.  Each coalition faces different challenges.  Larger counties, like 

Los Angeles and San Diego, likely will need to be divided into multiple coalitions that can focus on a subset of cities or 

populations within it.  The Inland Empire, Orange County and rural counties, like Mendocino or Napa, are too spread out 

for door-to-door canvassing but neighbor-to-neighbor phone banking or radio talk show reports may be more effective; 

they also face challenges identifying volunteers because they lack a Castro, West Hollywood or Hillcrest neighborhood 

where they can find additional supporters.  Central Valley counties that had low No on 8 percentages need to be able to 

provide a supportive and safe environment for many community member who are not open about their sexual 

orientation.  However, our campaigƴ ŎŀƴΩǘ Ƨǳǎǘ ƘŜŀŘǉǳŀǊǘŜǊ ǘƘŜǎŜ ŜŦŦƻǊǘǎ ƛƴ CǊŜǎƴƻ ŀƴŘ ǘƘŜƴ ŜȄǇŜŎǘ YŜǊƴΣ {ŀƴ WƻŀǉǳƛƴΣ 

Stanislaus and other distant counties to participate; the region is just too large. Bay Area Counties with higher support 

can focus on signature gathering efforts and ways to support other less-supportive counties with volunteers and funds.  

Counties like San Luis Obispo and Santa Barbara could benefit from suggestions on how to target their college 

populations to register absentee and vote and need to be more connected with the larger statewide campaign 

structure.  

 

A statewide campaign cannot ƛƳǇƻǎŜ ŀ άƻƴŜ-ǎƛȊŜ Ŧƛǘǎ ŀƭƭέ ŦƛŜƭŘ ǇƭŀƴΦ  /ŀƳǇŀƛƎƴ ƭŜŀŘŜǊǎ Ƴǳǎǘ ƳŜŜǘ ǿƛǘƘ ƭƻŎŀƭ ŎƻŀƭƛǘƛƻƴǎΣ 

listen to their collective wisdom, tap into existing support, and provide resources so these coalitions can develop local 

campaign plans that address the uniqueness of their region but still feeds into a statewide plan.  ά²Ŝ ƴŜŜŘ ǘƻ ōŜ ŀōƭŜ ǘƻ 

provide our on-going feedback and ƛƴǇǳǘ ǘƻ ŀ ŎŜƴǘǊŀƭ ŎŀƳǇŀƛƎƴ ŀƴŘ ƘŀǾŜ ƛǘ ƘŜŀǊŘΦέ (San Diego)  In some cases, statewide 

organizations (e.g., Equality California, Courage Campaign and Marriage Equality USA) have active members serving and 

supporting these coalitions.  Providing these coalitions support is the most direct way to promote marriage equality and 
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the most efficient way to launch Get Out the Vote efforts across the state.  Finally, supporting local coalitions will 

promote community development by investing in these local leaders and volunteers and at the end of the campaign, not 

only would we gain votes, we strengthen the progressive community and improve the livelihood of local residents and 

supportive businesses in these communities.   

 

Create Resources that Can Help Support Local Coalitions and Leadership.  ά¢ƘŜ Ŏƻŀƭƛǘƛƻƴ ŀǎǇŜŎǘ ƛǎ ƴƻǘ ǿƛǘƘƻǳǘ 

occasional tensiƻƴǎΣ ōǳǘ ŦƻǊ ǘƘŜ Ƴƻǎǘ ǇŀǊǘΣ ǿŜ ŀǊŜ ŎƻƳƛƴƎ ǘƻƎŜǘƘŜǊ ŀǎ ŀ ǳƴƛǘŜŘ ŀƴŘ ŀƭǎƻ ƛƴŎǊŜŘƛōƭȅ ǾŀǊƛŜŘ ŦƻǊŎŜΦέ  

(Orange County)  ά²Ŝ ƴŜŜŘ ōŜǘǘŜǊ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ōŜǘǿŜŜƴ ǘƘŜ ƭŀǊƎŜǊ ƻǊƎŀƴƛȊŀǘƛƻƴǎ ŀƴŘ ƻǳǊ ŎƻŀƭƛǘƛƻƴΦ   ²Ŝ Ŏŀƴƴƻǘ 

continue to effectively build and use our human and financial resources without communication and dialogue with the 

ƭŀǊƎŜǊ ƳƻǾŜƳŜƴǘΦέ (Santa Barbara)  There are a variety of ways a statewide campaign could foster the growth and 

development of these local coalitions, including: 

 

 Establishing a monthly statewide coalition call to share campaign information, progress reports, and new 

projects; 

 Developing regional teams where coalitions and statewide campaign advisors can work more closely together; 

 Developing a buddy program that partners newer coalitions with more established ones; 

 Creating an on-line roster of community supporters that is searchable by region and targeted communities; 

 Identifying facilitators that can support the challenges and opportunities of working on diverse teams; and 

 Producing standard materials or tool kits to support coalition projects and day-to-day operations.   

 

Finally, we need a central website (which could start with the Get Engaged Tour website - www.getengagedtour.com) 

that provides an on-line means to share information, materials, creative options and feedback on efforts to support for 

marriage equality. 

 

6. We want a fundraising plan and a way to donate locally. 

“I can’t see the coordination between groups.  It is very confusing to know where I should donate and how I can 

support effort in my community.”   San Joaquin   

 

Get Engaged participants ŜȄǇǊŜǎǎŜŘ ǘƘŀǘ ƛƴ ǘƘƛǎ ŜŎƻƴƻƳȅΣ ǇŜƻǇƭŜ ŀǊŜƴΩǘ ƎƻƛƴƎ ǘƻ write a blank check to a future 

campaign.  In addition to asking how much this campaign would cost, questions still came up about how previous 

campaign funds were spent and what happened to the remaining resources.  Many participants expressed frustration at 

being asked for money from multiple organizations claiming to do the same thing.  They wanted to see better 

coordinating or at least a guide that provided information on each organization, its leadership and how it adds unique 

value or contributions to securing marriage equality.  With donor fatigue and the explosion of statewide and grassroots 

organizations seeking funds, there needs to be better coordination and transparency on how funds are distributed if we 

want to be successful.    

 

Many grassroots organizations and local coalitions expressed frustration that they didn't know how to access potential 

donors to pitch new innovative projects and that the biggest organizations were vacuuming up all the local dollars with 

no indication of where the money will be spend and that there needs to be more opportunity for funding some of these 

http://www.getengagedtour.com/
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low cost ideas.  In addition, some donors want the ability to direct their funds towards specific programs, purposes, or 

communities.    In developing a campaign plan, there should be flexibility and opportunities for donors who want to 

support specific campaign goals (e.g., outreach to African Americans and the Faith community, Spanish language 

materials, or support for Central Valley communities).  "We need monetary resources to support marriage equality work 

in our local communities.  I won't donate to a statewide campaign, I want to donate locally.  I would reconsider if I could 

request a portion of my funds to go my local coalition." (Stanislaus) 

 

7. We need a place and a space for everyone who wants to contribute to our campaign and 

we must have a campaign leadership that is held accountable. 

“We need all our organizations to work together as a coalition, otherwise we cannot win.  We need to spend a little 

more time with the choir and make sure we are all singing the same key.  It has been disharmonious and it doesn’t 

sound good to the community.”  Mendocino 

During the No on 8 campaign, we had dozens of organizations that participated as campaign leaders and coalition 

ǇŀǊǘƴŜǊǎΦ  !ŦǘŜǊ tǊƻǇ уΩǎ ǇŀǎǎŀƎŜΣ ǘƘŜ ƴǳƳōŜǊ ƻŦ ƎǊŀǎǎǊƻƻǘǎ ƻǊƎŀƴƛȊŀǘƛƻƴǎ ǘƘŀǘ ǎǇǊƻǳǘŜŘ Ƙŀǎ ǉǳŀŘǊǳǇƭŜŘΦ  ά¢ƘŜǊŜ ŀǊŜ ǘƻƻ 

many organizations, each competing for my person power and dollars.  To be truly effective, it would be great to receive 

ΨŎƭŜŀǊΩ ƳŀǊŎƘƛƴƎ ƻǊŘŜǊǎ ŦǊƻƳ ŀ ŎŜƴǘǊŀƭ ǎƻǳǊŎŜΣ ŀƭƻƴƎ ǿƛǘƘ ŀƴ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ǘƘŜ ǾŀǊƛƻǳǎ ƻǊƎŀƴƛȊŀǘƛƻƴǎ ŀƴŘ ǘƘŜƛǊ ǊƻƭŜǎ 

so we know where our interestsΩ ōŜǎǘ Ŧƛǘ ƛƴ ǘŜǊƳǎ ƻŦ ǾƻƭǳƴǘŜŜǊƛƴƎ ƻǊ ŘƻƴŀǘƛƴƎΦέ  (Walnut Creek)  Our campaign plan 

needs to identify the overall leadership structure, the various projects our campaign will need (e.g., canvassing, training, 

technology, media relations, translation support, etc), and a decision on whether these projects are implemented 

statewide or regionally.  Once those roles and projects are identified, organizations can determine where they can best 

contribute to the next campaign.  This information, including role or project vacancies, can then be shared with the 

ǇǳōƭƛŎ ǘƻ ƘŜƭǇ Ŧƛƭƭ ǾŀŎŀƴŎƛŜǎ ŀƴŘ ǇǊƻǾƛŘŜ ƳƻǊŜ ŎƭŀǊƛǘȅ ƻƴ ŦǳǘǳǊŜ ŎŀƳǇŀƛƎƴ ƻǇŜǊŀǘƛƻƴǎΦ  ά²Ŝ ƴŜŜŘ ǘƻ ƘŀǾŜ ŀ ǎȅǎǘŜƳ ƻŦ 

checks and balances for our campaign leadership.  We need to be able to provide them input and have our voices heard.  

We need to have some means of oversight or expectations that they need to fulfill and if they fail to meet those 

ŜȄǇŜŎǘŀǘƛƻƴǎΣ ǘƘŜǊŜ ƴŜŜŘǎ ǘƻ ōŜ ǎƻƳŜ ƳŜŎƘŀƴƛǎƳ ǘƻ ŎƘŀƴƎŜ ƻǳǊ ƭŜŀŘŜǊǎƘƛǇΦέ  (Santa Rosa) 

8. Our future campaign leadership cannot represent just one or two organizations; it must 

reflect the diversity of our community. 

“The biggest job in getting any movement off the ground is to keep together the people who form it.  The task 

requires more than a common aim: it demands a philosophy that wins and holds people’s allegiances; and it depends 

upon open channels of communication between people and their leaders.” Martin Luther King, Jr. 

Get Engaged participants expressed the importance of promoting inclusion and diversity, with one participant stating, 

άhǳǊ ŎŀƳǇŀƛƎƴ ǎǘǊŀǘŜƎȅ Ƴǳǎǘ ŦƻŎǳǎ ƻƴ ƛƴŎƭǳǎƛƻƴ ŀƴŘ ǘŀǇǇƛƴƎ ǘƘŜ ŎƻƭƭŜŎǘƛǾŜ ǿƛǎŘƻƳ ǘƘŀǘ ǿŜ ōǊƛƴƎΦ  ²Ŝ ƘƻƭŘ ǘƘŜ 

ŀƴǎǿŜǊǎΦέ  LŦ ƻǳǊ ŎŀƳǇŀƛƎƴ ǇǊƻƳƻǘŜǎ Ŝǉǳŀƭƛǘȅ ŀƴŘ ƛƴŎƭǳǎƛƻƴΣ ƛǘ ǿƛƭƭ ƭŜŀŘ ǳǎ ǘƻ ōŜǘǘŜǊ ŘŜŎƛǎƛƻƴǎ ŀƴŘ ƘŜƭǇ ǳǎ ǊŜŀŎƘ ƻǳǘ ǘƻ 

those who are not yet with us. The Poll for Equality project whose marriage equality polling results were presented in 

the Get Engaged Tour is one example of what can happen when we promote inclusion and diversity.  By expanding poll 

funders include communities of Faith, labor and Asian Pacific Islander, Latino and African American communities, we 
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asked better questions and reached out to broader communities and two of our top messages came represented the 

insight and perspectives of religious leaders and family organizations.   

Leaders from Communities of Faith, People of Color, and Straight Allies must be full partners at the drafting table as we 

from a new campaign leadership structure that reflects the diversity of our community and the state.  To challenge 

άƎǊƻǳǇ ǘƘƛƴƪέ ŀƴŘ ōǊƛƴƎ ǘƘŜ ōŜǎǘ ŀƴŘ Ƴƻǎǘ ŘƛǾŜǊǎŜ ƛƴǇǳǘ ǘƻ ǘƘŜ ǘŀōƭŜΣ ǘƘŜ ŎŀƳǇŀƛƎƴ ƭŜŀŘŜǊǎƘƛǇ Ƴǳǎǘ ƛƴŎƭǳŘŜ 

representatives from the non-profit and grassroots leaders, the business community, labor and elected officials.  

Representatives should come from all walks of life, from all regions of the state who are not afraid to disagree about 

being disagreeable.  ά²Ŝ Ƴǳǎǘ ŜƳǇƻǿŜǊ ŎƻƳƳǳƴƛǘƛŜǎ ƻŦ ŎƻƭƻǊ ŀƴŘ ŀƳǇƭƛŦȅ ǘƘŜƛǊ ǾƻƛŎŜǎ because they can speak 

personally and resonate with authenticity and not just for some hastily invited guest speaking opportunity; they have to 

ōŜ ǘƘŜ ǾŜǊȅ ōŀŎƪōƻƴŜ ƻŦ ǘƘŜ ƭŜŀŘŜǊǎƘƛǇ ƻŦ ƻǳǊ ƴŜȄǘ ŎŀƳǇŀƛƎƴΦέ  (Oakland) 

 

How Did We Get This Done? 

A broad coalition of organization banded together to poll Californians on their support for marriage equality, messaging, 

and initiative options.  The Get Engaged Tour provided us an opportunity to share these finding and obtain community 

insight and feedback on how to proceed in the next campaign.  These Get Engaged community gatherings also provided 

local leaders an opportunity to identify volunteer and establish or expand local coalitions to integrate into a future 

statewide campaign.  Between June 22nd and July 23rd, Get Engaged events were held in the following locations: 

Bakersfield Mendocino Riverside San Mateo

Berkeley/Kensington Modesto Sacramento Santa Barbara

Claremont Morgan Hill San Bernardino Santa Cruz

Fresno Napa San Diego - Metro Santa Rosa

Grass Valley Oakland San Diego - North Seaside

Hayward Pacifica San Diego - South Stockton

Irvine Palm Springs San Francisco Walnut Creek

Livermore Palo Alto San Jose West Hollywood

Marin Redlands San Luis Obispo  

In addition, several community specific Get Engaged events were held with Faith Leaders in San Diego, Youth at a Family 
Camp in San Francisco, and statewide Community Service Executive Directors.  Finally, Marriage Equality USA produced 
an on-line survey for individuals to provide feedback if they were unable to attend one of these events.  If you are 
interested in hosting a Get Engaged Tour event, it is not too late to start getting organized in your hometown.  Just send 
us an e-mail to getengaged@marriageequality.org and we will send you all you need to get engaged.   

¢ƘŜ DŜǘ 9ƴƎŀƎŜŘ ¢ƻǳǊ ǿŀǎ ǘƘŜ ōǊŀƛƴŎƘƛƭŘ ƻŦ aƻƭƭȅ aŎYŀȅΣ aŀǊǊƛŀƎŜ 9ǉǳŀƭƛǘȅ ¦{!Ωǎ aŜŘƛŀ 5ƛǊŜŎǘƻǊ ŀƴŘ ŦŜŜŘōŀŎƪ ŦǊƻƳ 
each Get Engaged event was provided to Pamela Brown, MarrƛŀƎŜ 9ǉǳŀƭƛǘȅ ¦{!Ωǎ tƻƭƛŎȅ 5ƛǊŜŎǘƻǊΣ ǿƘƻ ŀǳǘƘƻǊŜŘ ǘƘƛǎ 
report. 

 

 

mailto:getengaged@marriageequality.org
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Whom Do We Have to Thank? 

Finally yet importantly, we would like to thank Amy Simon of Goodwin Simon Victoria Research and David Binder of 

David Binder Research who took on almost 30 organizational leaders as clients, educated us about polling research, and 

incorporated our feedback into an innovative and unprecedented poll.  However, they did not stop there.  They 

participated in the Get Engaged Tour by presenting this polling data at almost every Tour location.  When they were not 

available, they reached out to others in their offices or profession who generously volunteered to help.  So we would 

also like to thank Sara Knight at Goodwin Simon Victoria Research; Senji Carpenter, Shanan Alper and Nick Johnson at 

David Binder Research; and Jill Darling, Jennie Pearson, and Doug Strand.  Collectively you educated our community, 

treated us with dignity and respect, and answered all our questions.  We will remember you as statistically significant 

when it comes to our marriage equality movement. 

We would also like to thank the following organizations that came together to provide input and fund this innovative 

poll, illustrating how much better our work can be when we listen to and integrate diverse perspectives . 

ACLU Equality California Liberty Hill Foundation

Alice B. Toklas LGBT Democratic Club Equal Roots Coalition Love Honor Cherish

API Equality FAIR Marriage Equality USA

API Equality - Los Angeles GLAAD Meet in the Middle

BAYMEC HONOR PAC National Center for Lesbian Rights

California Faith for Equality Human Rights Campaign The Task Force

Calitics CaliPAC John Burton Our Family Coalition

Center Advocacy Project (San Diego LGBT Center) Jordan/Rustin Coalition Souther Christian Leadership Council - LA

Courage Campaign LA County Federation of Labor Stonewall Democratic Club (Los Angeles)  

In addition, we would like to thank our Get Engaged Regional Coordinators:  Chris Riley, Robin McGehee, Christine Allen, 

and Julia Rosen, as well as Geoff Scowcroft and Peter Wolf for their help managing the Get Engaged Tour Website 

(www.getengagedtour.com).  We would also like to thank California Faith for Equality for their support finding us faith 

leaders to speak many of our Get Engaged Tour events and Jason Bezis who provided analytical support on city voting 

demographics.   

²ŜΩŘ ƭƛƪŜ ǘƻ ǘƘŀƴƪ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ƻǊƎŀƴƛȊŀǘƛƻƴǎ ŦƻǊ ƘƻǎǘƛƴƎ DŜǘ 9ƴƎŀƎŜŘ 9ǾŜƴǘǎΥ {ŀƴ aŀǘŜƻ ¦ƴƛǘŀǊƛŀƴ ¦ƴƛǾŜǊǎŀƭƛǎǘ /ƘǳǊŎƘΣ 

San Diego LGBT Center, Santa Cruz Live Oak Grange Hall, Oceanside Community Rooms, Irvine United Congregational 

Church, Palo Alto Unitarian Universalist Church, Billy De Frank LGBT Center, Mendocino Rec Center, Santa Rosa Unitarian 

Universalist Congregation, Mizell Center, Grass Valley Unity Church, Martin G. Peterson Event Center, Stockton First 

Unitarian Universalist Church, Mission Hills United Church of Christ, Mount Diablo Unitarian Universalist Church, Pacifica 

Community Center, Redlands UCC, San Francisco LGBT Community Center, West Hollywood Great  Hall, San Luis Obispo 

Gay and Lesbian Alliance, Pelusi Building, Morgan Hill Centennial Recreational Center, Kensington Unitarian Universalist 

Church, Seaside Peace & Justice Center, Fresno State University Student Association, Pioneer Congregational Church, 

Lighthouse Community Center, Louise Lowry Davis Recreational Center, Claremont United Church of Christ, Livermore 

United Christian Church, First Congregational Church of Oakland, Unitarian Universalist Fellowship of Kern County, and 

Spectrum LGBT Center of Marin County.  

CƛƴŀƭƭȅΣ ǿŜΩŘ ƭƛƪe to thank our Get Engaged Tour organizers and other supporters (a list we already know will be 

incomplete): Steve Epstein, Fernando Lopez, Glen Schaller, Chelsea Salem, Don Diltz, Ray Hixson, Lisa Liu, Amy McElroy, 

http://www.getengagedtour.com/
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Chari Davidson, Terry Applegate, Joe Vansyckle, Charlie Landau, Daniel Loftus, Stephanie Stolte, Elena Kelly, Penny 

Valentine, Nancy Jasa, Leslie Stewart, Seth Fowler, Ken Richards, Kristi Campbell, Lynda Brocchini, Julie Rose, Lester 

Aponte, Neil Lieberman, Tom Watson, John Henning, John Cleary, Regina Clemente, Father Geoff Farrow, David Kilburn, 

Eric Hubbs, Renee Fannin, Lisa Fannin, Paul Boisvert, Mickey Welsh, Nancy Woods, Jaymi Morgan, Jason Scott, Julie 

Tindall, Frank Howell, Marvin Burrows, Joyce Jennings, Anna Sorensen, Michael Borgeois, Karl Haushalter, Jani Monk, 

Rev. Marty Williams, Janine Carmona, Dani Wilson, Whitney Weddell, Karen Smith, Rev.  Karen Oliveto, Rev. Lee 

Williams, Rev.  Lindi Ramsden, Mary Helen Dougherty, Ruth Villasenor, Maya Scott-Chung, Sheva Diagne, Hope Wood, 

Patrick Lannan, Carmen Goodyear, Lorie York, Kerry Chaplin, Rev. Laura Miller, Moof Mayeda, Amy Mello, Kip Williams, 

Tawal Panyacosit, John Lewis, Roberto Ordena, Jennifer Schumaker, and Shauna Brown. 


